
Key features
5 button wireless mouse with laser sensor for extraordinary accuracy and enhanced surface tracking
Laser sensor technology registers more surface detail, enabling you to use the mouse on more surfaces than a
standard optical mouse
Lower power consumption compared to an optical mouse: extends the battery life at least 200%
Including cradle for storing and recharging the mouse, even when the PC is turned off
Ergonomic design with rubber top coating and two side buttons for easy navigation
Suitable for USB and PS/2

14519 - Wireless Laser Mouse MI-7500X UK

Technical Specifications
5 button mouse with 2m wireless range
800 dpi high resolution laser sensor
Suitable for USB and PS/2 connections
Cradle included for storing and recharging the mouse
Battery low indicator
2 rechargeable AA batteries included
Software included for programming scroll wheel and buttons
Fully Windows Plug & Play
Product size (H x W x D in mm): 41 x 67 x 129 (mouse); 98 x 90 x 75 (cradle)

More Information
Item number: 14519
Product link: www.trust.com/14519

With over 20 years of experience
as the only independent
manufacturer of affordable
technological quality computer
peripherals, Trust offers a
complete and innovative
assortment of 250 products. Each
product is carefully developed
with the focus on functionality
and users comfort; in this process
price in proportion to quality is of
importance. The assortment is
divided into four marketing
concepts namely Portable
Solutions, Bluetooth Solutions,
Internet Telephony Solutions and
MP3 Solutions and into twelve
sub brands. This classifies the
complete assortment in orderly
product groups.

Trust International B.V.
(www.trust.com) is active in 30
European countries. The product
range is available through all the
national and European wide
retailers and resellers. More than
230 employees are working at
the offices in the Netherlands,
Germany, France, Spain, Italy,
United Kingdom, Poland,
Portugal, Czech Republic,
Hungary, Austria and
Switzerland. Trust offers
complete services to both its
partners and consumers.


